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Social media advertising 
Registrants must ensure that all advertising on social 
media complies with the Real Estate and Business 
Brokers Act, 2002 (REBBA). 

Registrants must follow the law. The RECO advertising 
guidelines support registrant compliance. 

No matter how registrants use social media to promote 
their business, they must always meet the specific legal 
requirements for advertising.

https://www.reco.on.ca/wp-content/uploads/Guide_Advertising_vF_web.pdf
https://www.reco.on.ca/wp-content/uploads/Guide_Advertising_vF_web.pdf
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Social media defined
For the purposes of the guidelines, social media refers  
to online technology platforms that enable people and 
organizations to communicate and share information  
and resources over the internet and to interact with  
other users. 

Social media advertisements include paid and unpaid 
solicitations, communications, and posts about professional 
services. Advertising requirements apply to social media 
just as they do with any other advertising medium.

Brokerage responsibility for all advertising
Brokerage advertising, including advertising through social media, must comply with 
the legislation. The brokerage is responsible for ensuring compliance, which includes all 
individual registrant advertising. RECO’s advertising guidelines provide guidance on how 
to meet legal obligations. This document provides more specific guidance about using 
social media. 

Personal and business accounts 
If a social media account is used for both personal and professional purposes, registrants 
must make sure that each message relating to real estate trading meets the advertising 
requirements. It is recommended that registrants have separate personal and professional 
or business accounts to clearly distinguish personal from business messages. 

https://www.reco.on.ca/wp-content/uploads/Guide_Advertising_vF_web.pdf
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False or misleading statements
Registrants must be diligent to ensure that everything they say is accurate and that they 
are not misrepresenting facts or providing false or misleading statements. Maintaining 
professional boundaries in all forms of communication is vital to maintaining both public 
trust and appropriate professional relationships. While social media platforms may seem 
less formal, professional boundaries must be maintained.  

Social media profile compliance
Typical social media profile information fields do not always make it easy to comply with 
advertising requirements. To comply, registrants might need to create custom profile 
graphics that display relevant information. Custom profile graphics can be created using 
various online marketing tools or by working with a graphic designer.

The information required for compliance must be readily visible or accessible on the 
account profile through the available information fields and graphics, such as display  
and cover images.

Registrants must be diligent to 
ensure that everything they say 

is accurate and that they are not 
misrepresenting facts or providing 

false or misleading statements.
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Mary Mathers, Real Estate Agent
@AskRealEstateMary

About

2121 Anyroad Drive
Nicetown, ON 
A1A 1A1

i Real estate agent at Your Place 
Brokerage for over 15 years.

https://www.ypb.ca

(123) 456-7890

Your Place
B R O K E R A G E

Mary Mathers 
Real estate agent in Nicetown, ON
Brokerage: @YourPlaceBrokerage

AskRealEstateMary


 



 


Advertising requirements 
Names and required terms
Every advertisement must include:

 » The name of the brokerage being advertised

 » The term “brokerage” or “real estate brokerage” after the brokerage name

If the advertisement mentions an individual salesperson or broker, it must include:

 » The registrant’s name as registered with RECO

 » A description of the registrant’s designation, that is salesperson, broker, agent, etc.

When using social media as a marketing platform, the user profile must include the 
salesperson or broker’s name as registered with RECO, the type of registration they 
possess, the name of the brokerage, and the fact that it is a brokerage. 

The information may need to be entered in a creative way in the profile settings using 
content fields or images created for that purpose. 

The following examples demonstrate the use of graphics and information fields to 
provide the relevant information as required. 
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Your Place
B R O K E R A G E

SPECIAL SELLERS OFFER

Cash-back incentive on  

the sale of your property*

Visit: www.fulldetails.ca 

*conditions apply

Mary Mathers @AskRealEstateMary

I’m now offering sellers a very special cash-back deal! Click the link 
for details: www.fulldetails.ca

*Based on Nicetown sales statistics for 2021

Awarded #1 real estate agent

for units sold 
in Nicetown!

Your Place
B R O K E R A G E

Mary Mathers @AskRealEstateMary

List with me. I closed the most sales in my town last year and was 
awarded #1 in sales! www.nicetown-stats.ca







Clarity and accuracy
Some social media platforms limit the amount of content or the character count that can 
be included. It is important that the information always be clear and accurate and in no 
way false, misleading, or deceptive. 

Any statement about the services that consumers can expect or about the qualifications of 
a registrant must be factual and verifiable. Verifiable statements can be advertised with a 
link pointing to a full explanation.

For example, the following types of statements must be clear and accurate: 

 » Comparative claims about business performance

 » Statements about business volume and/or trading activity

 » Statements or indications of honours and awards

 » Promises and statements about commissions or savings

The following examples demonstrate the use of links and asterisks when sharing 
information about sales performance and statements about promotional offers.  
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SOLD

Mary Mathers @AskRealEstateMary

Congrats to my client Mark for buying this home at 123 Smith Street 
for $1M. There were multiple offers on this home, but with me in his 
corner we came out on top!

Consent to use someone else’s information
Social media can make it very easy to share information with clients and prospective clients. 
However, it is critical that consent be acquired before communicating sensitive or otherwise 
unauthorized information. 

Written consent is required to include any of the following:

 » the address of the property

 » a party to the transaction

 » details of the agreement 

 » any other intellectual property owned by someone else 

For example, showing photos and names of happy buyers requires their written consent. 
Displaying photos and names of sellers with the selling price needs their written consent. 
Using someone else’s publication, imagery, or other intellectual property requires the 
consent of the participating brokerage or an appropriate reference. Plagiarism and 
scraping are unethical. Using images or logos owned by someone else needs the written 
consent of the owner. Tagging someone would also require consent.

The leading practice is to obtain written consent separate and apart from the Agreement 
of Purchase and Sale that has a start and an end date when the post will be deleted. Both 
the buyer and seller may revoke their consent at any time even after the information has 
been shared. If the request to remove is received, the information must be immediately 
taken down from the registrant’s profile. The Advertising sold properties bulletin includes 
more information on sharing these details before and after a transaction is completed. 

The following example requires consent from both the buyer and seller as the post 
shows the price of the home as well as other sensitive information and imagery.

https://www.reco.on.ca/registrars-bulletin/advertising-sold-properties/
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Mary Mathers @AskRealEstateMary

It’s not my listing but check out this incredible home in Nicetown 
I toured today! Contact me if you’d like to schedule a showing.

Sharing photos and videos of listings and open houses  
Consent is required when sharing images of a listed home on social media. Some agents 
engage in the practice of sharing footage of home showings, even when the listing belongs 
to another agent, to generate content for their own social media network. Permission from 
the homeowner through the listing agent is required. 

If consent has been given to share another brokerage’s listing, any post featuring that listing 
must give credit and share the name of the originating listing brokerage. Agents must not 
present a listing that does not belong to them as their own on social media.

In the following example, the agent would require consent from the seller to share 
images taken at the open house. The agent has also indicated they are not the listing 
agent in this promotion.



Contact RECO
3300 Bloor Street West 
Suite 1400, West Tower 
Toronto, Ontario  M8X 2X2

Telephone: (416) 207-4800 
Toll-free: 1-800-245-6910 
Fax: (416) 207-4820

Monday to Friday:  
8:30 a.m. to 4:30 p.m.

info@reco.on.ca 
www.reco.on.ca

Disclaimer: Registrant and brokerage names used in these guidelines are 
fictitious and for demonstrative purposes only. They do not reflect past, 
current or potential registrants and brokerages registered under REBBA.  
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