


The introduction of an online
edition of For the RECOrd follows a
trend of environmentally-friendly
initiatives put forth by RECO in
the past year which included
online registration renewal and
this spring’s introduction of an
exclusive online voting process for
its Board of Directors.
We hope that you will appreciate
our continuation of a ‘green
theme’ with this special pilot
edition of For the RECOrd. The
summer edition will be more
condensed but allows RECO
another opportunity to
communicate in a timely fashion. 
The content differs slightly from
what is normally published – the
Regulatory Activities Update
normally published in our
newsletter will, for now, be
published in the Spring, Fall and
Winter editions of For the RECOrd
– and the easy-to-use ‘flip format’
is new to those who have, in the
past, turned to RECO’s website to
read the newsletter. 
‘Staying Connected’ was the
theme of this year’s Annual

General Meeting for RECO. Held
June 17 at The Old Mill Inn in
Toronto, a record number of
registrants turned out to listen to
reports on RECO’s 2009-2010 
fiscal year. 
The meeting also gave RECO the
opportunity to welcome two new
members to its Board: Peter
Hoffman, Broker of Record with
Royal LePage Triland Realty of
London in Region 2 and Jody
Lavoie, a Broker with Royal
LePage Team Realty of Ottawa in
Region 3. Cynthia Lai, Broker with
Global Link Realty Group Inc. of
Toronto, was re-elected to the
Board in Region 1. They will all
serve three-year terms.
This year’s AGM also included an
informative report on the 2009-
2010 fiscal year, a special
presentation to departing Board
members, a Q&A session and a
display of some of RECO’s newest
publications and communication
initiatives.
To view video footage of the
meeting, including the Q&A
session, visit RECO’s website

Chair’s message

Iam delighted to introduce you to RECO’s first foray 
into electronic newsletter

publishing.

George E. Lavallee, B.Sc., Broker with
Century 21 Home Realty Inc. Brokerage in
Waterloo, was elected Chair of RECO’s
Board of Directors following RECO’s AGM
on June 17, 2010.

RECO launches electronic newsletter
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www.reco.on.ca. You can also
find RECO’s annual report posted
under the Publications and
Resources section of the site.

Improving advertising
compliance will remain a focus
for RECO during this fiscal year.
One initiative already underway

involves collecting a random
sampling of more than 1,000
registrant advertisements from
across the province. By doing so,
RECO hopes to determine
common industry practices, as
well as areas where concerns
typically arise. 
An independent firm is in the
process of compiling the
information from which RECO
will develop a course of action.
The information obtained is
expected to reveal common
contraventions as well as the
cities and towns in Ontario
where there are higher
occurrences of non-compliance.
This will help RECO identify
geographic areas where it needs
to best focus its resources 
and better clarify
advertising requirements.

And later this year, the Board will
be participating in a session to
review the progress of RECO’s
strategic plan and potentially
identifying new priorities. The
Board is also continuing to work
on the implementation of new
methods and mechanisms to
enhance the effectiveness of its
governance and monitoring role. 
I look forward to my new role as
Chair and to the opportunity to
meet with as many of you as
possible during trade shows and
other outreach activities.
Feel free to let us know what you
think about the electronic
newsletter format. 
Send an e-mail to
communications@reco.on.ca.

We hope that you will
appreciate our

continuation of a ‘green
theme’ with this special pilot
edition of For the RECOrd.
The summer edition will be
more condensed but allows
RECO another opportunity
to communicate in a timely
fashion. 
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When one Ontario real estate board recently
went looking for ideas on education courses 
for its members, it turned to Facebook for 

local input.
Another board, looking to promote a popular local event
for registrants, posted pictures on Flickr.
It’s a direction RECO has been following with interest, as
more and more registrants rely on social media to get
their messages out to colleagues and consumers.
Hundreds of blogs can be found with subjects ranging
from home buyers advice to local sales statistics. 
To what extent the social media explosion will affect the
real estate industry in Ontario is yet unknown but real
estate salespersons and brokers need to be aware that
advertising guidelines remain the same whether they are
in print or on websites. This includes social media sites.
Salespersons and brokers aren’t alone in wondering how
to manage social media in day to day communications.
Recently, the Association of Real Estate License Law
Officials (ARELLO) appointed a social media task force to
study regulatory issues related to social networking. The
task force will work with staff at ARELLO to develop
resources, guidelines and a program to prepare ARELLO
members to deal with any number of circumstances that
may arise through social media involvement. 

This may include:
• Decisions with regard to the utilization of social media within their agencies;
• Evaluating the legal concerns of public institutions using social media; 
• Writing agency guidelines for using 
social media;

• Developing model laws to assist jurisdictions 
in regulating the use of social media by their licensees. 

It’s important to keep in mind that while social media offers world-wide exposure, you need to be
aware of just how much exposure you may get. Most sites offer privacy limitations so it’s best to take
the time to understand them before posting to the internet.

Regulators and industry tackle 
the social media explosion
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Still wondering whether to switch to RECO’s new online registration renewal process? Perhaps this will
help convince you. A video message, highlighting the benefits of RECO’s online registration process
and the release of the redesigned MyWeb, can now be viewed in podcast form on RECO’s website. 

Since RECO unveiled the new MyWeb and online registration renewal
earlier this year, more and more registrants have stepped forward to
enroll in the new process. Around 40 per cent of renewals are taking
place online. It’s easy and convenient. 
That’s the message behind the podcast. It follows a fictional registrant
through several real-life scenarios, from client consultations to home
visits to trade show interaction.
“In my business, time is money,” the registrant says. “Every minute I
save in admin, is more time with clients and more properties sold.”
She goes on to explain how the new MyWeb makes it easier for
registrants to understand complex issues such as advertising guidelines. For example, MyWeb provides
clear visual examples of how to avoid technical advertising errors with regard to business cards and
newspapers ads. 
To view the podcast and to get a better idea of the advantages offered through MyWeb and online
registration, visit RECO’s website and click on the podcast link.

Podcast shows 
benefits of MyWeb

In my business, time is
money. Every minute I
save in admin, is more
time with clients and
more properties sold.”

“
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Renew your
registration from
across the globe

Renew your
registration from
across the globe

Approximately 40 per cent of registration renewals are taking place
online. It’s an easy, efficient and more enviromentally-friendly way to
maintain registration.
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The convenience of online registration renewal made a huge difference
for one registrant who recently found herself a world away, but facing
a renewal deadline.

With minimal effort, she logged on to MyWeb from Australia and quickly
renewed her registration with RECO.
That sort of convenience is appealing to more and more registrants 
every day.
It’s only been available to registrants for a few months now, but already
RECO is seeing approximately 40 per cent of registration renewals taking
place online. It’s an easy, efficient and more environmentally-friendly way
to maintain registration. 
How convenient is it? The online application contains the same type of
disclosure questions as the paper application. Before submitting an
application, registrants have the chance to review their answers, make
necessary changes and pay the registration renewal fee using Visa or
MasterCard. MyWeb is a secure site and paying the fee online is 
completely safe.
As soon as an online application is submitted, a confirmation – indicating
that an application was submitted successfully – appears onscreen. The
broker of record or branch manager will receive an e-mail notification
stating that an application is waiting for them to verify information. He or
she will then log in to their own MyWeb account where the application will
be waiting for them to review. Once a broker of record has reviewed the
application, he or she will complete the renewal process by clicking a
confirmation button. 
It’s a simple process that is available 24 hours a day, seven days a week,
wherever internet access is available. 
That way, a branch manager or broker of record, who has to be away from
the office, can still maintain controls themselves. There’s no need to
reassign those duties to someone else. 
RECO will even customize the process so initial responses will be sent to an
office administrator, who can then distribute it through the appropriate
branch manager or broker of record.
Renewing a registration online also creates a permanent record in MyWeb.
Brokers of record can revisit those files at any time to see what was
approved, when and by whom without having to search through a bulky
paper trail of files.
When it is time to renew a registration, simply log in to MyWeb. If you
don’t already have a MyWeb account, you can create one by visiting
https://myweb.reco.on.ca. MyWeb is free and easy to use.
Once logged in to MyWeb, click the link to online registration renewal and
the screen will prompt you with easy-to-follow instructions on how to
complete the online registration renewal process. 
Online registration renewal is just one step RECO has taken to improve
electronic services for registrants. Other online services are currently 
under consideration. 
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Education Corner 

Did you know?

How many carry-forward credits do I have from my last
registration renewal cycle?

Finding out how many carry-forward credits you have from
your last registration renewal cycle is easy: simply log in to
MyWeb and click on the profile tab from the menu on the
left side of the screen. The number of credits you have
carried forward is located half way down the screen.  

Q

A

Registrants who are not in their
articling phase must complete
continuing education credits
You must complete a minimum of 24 continuing
education credits each two-year cycle that you’re
registered. If you accumulate more than 24 credits
within a two-year cycle you may carry forward a
maximum of eight credits to the next registration
cycle. The mandatory six-credit RECO Real Estate
Update Course cannot be carried forward at anytime
for any reason.

• You are responsible for tracking your own continuing education (CE) credits and
declaring them to RECO only at the time when you renew your registration.

• If you have lost or are missing any CE transcripts/certificates you may contact the
education provider to receive an additional copy. Education providers are
required to keep course material, including completion records, for four years.

• You are required to keep copies of all CE course certificates for a period of four
years as proof of completion should RECO require you to verify courses you may
have declared completing.

• MyWeb is increasingly becoming RECO’s number one resource for registrants.
Find out RECO’s latest news, renew your registration online or check the
number of carry-forward credits you have anytime, anywhere. Creating a
MyWeb account is easy and FREE! https://myweb.reco.on.ca.
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Witnessing a signature

It might seem like a simple matter, but did you know that you must be physicallypresent and see a person sign any document such as an Agreement of Purchase and
Sale (APS) or Representation Agreement before you can sign as a witness?

RECO has recently received complaints, some of which have led to hearings involving
registrants who have signed transaction documents as a witness without actually
witnessing the signatures. This can be a very serious offence. In some cases these
registrants have been fined $10,000 or more by RECO’s Discipline Committee. To view
discipline decisions, visit www.reco.on.ca and click on the Complaints and
Enforcement tab at the top of the page. A false witness may also be subject to
criminal and/or civil proceedings under certain circumstances. Moreover being a false
witness is often present in perpetrations of fraud.
While not a legal requirement in Ontario, it is a good idea to have a witness sign and
date the APS. This can prevent either of the parties from later denying that it was
their signature, or trying to cancel the deal, and it may help to prevent against fraud. 
If you can’t be with your buyers/sellers at the time of signing the APS, then advise
them to have a witness (an independent third-party over 18 years of age with full
competence) available. 
You cannot witness a signature if a buyer/seller faxes the document to you after he or
she has signed it. If you are not physically present and didn’t see the person sign, you
cannot be a witness. If you can’t personally vouch for someone’s identity, you should
ask to see photo ID before agreeing to witness that person signing the document.
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Advertising Matters
Brokerage ID: A Requirement

Some of the most common advertising contraventions RECO deals with are related to incorrect
registrant and brokerage identification. Under REBBA 2002, all of your advertisements must clearly
display your brokerage’s identification and contact information as it is registered with RECO. If you
are including your name on the advertisement, you must only use your name as it is registered with
RECO and it must include your appropriate designation. Below is an example of how brokerage and
registrant information should appear on your advertisements.

�
Your name must appear as it is

registered with RECO. If your

advertising lists two or more

people with the same last

name, you cannot shorten the

information to list the first

names of each registrant

combined with one common

last name. “Keiko and Jordan

Smith” is not a registered

name with RECO.

�

CORNER
FRANCHISE�

Your name must be clearly shown with your

designation – Broker of Record, Real Estate Broker,

Salesperson, Sales Representative, Real Estate Sales

Representative or the French equivalent designation

found in REBBA 2002 S.36(4). You cannot list multiple

people with one title: “Sales Representatives”. If you

have limited space, you may mark each name using a

unique identifier, and then state the common title for

the individuals. 

Eg. Keiko Smith* and Jordan Smith*

*Sales Representative

�
Advertising is the responsibility of

the brokerage; therefore, it is very

important that the brokerage’s full

identification is clearly shown in all

advertisements. The brokerage

information is incomplete and

hidden in this advertisement. You

should be able to spot the

brokerage information quickly,

without having to scan and search

the advertisement.

Office: 705-232-1888 Cell: 705-555-1883 www.smithwebsite.com

Call Keiko and Jordan 
for a home evaluation

Br
ok

er
ag

e 
an

d 
re
gi
st
ra
nt
 n
am

es
 u
se
d 
in
 t
hi
s 
ad

ve
rt
is
em

en
t 
ar
e 
fic
tit
io
us
 n
am

es
 u
se
d 
fo
r 
in
fo
rm

at
io
n 
pu

rp
os
es
 o
nl
y 
an

d 
do

 n
ot
 r
ef
le
ct
 c
ur
re
nt
 o
r 
po

te
nt
ia
l r
eg

is
tr
an

ts
 u
nd

er
 R
EB

BA
 2
00

2

Keiko and Jordan Smith
Sales Representatives

Corner Franchise Professionals Inc.

SOLD
SOLD

$499,000$252,000

Concept Home
Beds: 3
Baths: 2

Concept Home
Beds: 4
Baths: 5

INCORRECT
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� � �
The brokerage name appears as it is

registered with RECO and is one of the

first things you notice in the

advertisement. The font size of the

brokerage is large and easy to read. For

website advertising, the brokerage’s

identification must be on each page of

your website. You may want to consider

putting the brokerage information on the

top frame as a solution to complying with

this requirement.

The phrase “Independently

Owned and Operated” must 

clearly appear with the

brokerage name (applicable to 

franchises & licensees only).

Your name appears

as it is registered

with RECO.

Your name is

clearly shown with

your designation.
�

CORNER
FRANCHISE�

Call Keiko and Jordan 
for a home evaluation

PROFESSIONALS INC.

SOLD
SOLD

$499,000$252,000

Office: 705-232-1888 Cell: 705-555-1883 www.smithwebsite.com

Concept Home
Beds: 3
Baths: 2

Concept Home
Beds: 4
Baths: 5

Brokerage, Independently 
Owned and Operated

Keiko Smith
Jordan Smith

CORRECT

To view a complete set of the advertising guidelines and other tools, log on to MyWeb and click on the advertising tab located on
the left side of the screen. More and more registrants are taking advantage of MyWeb’s new advertising section that includes
checklists and visual examples of the advertising guidelines. If you have any advertising-related questions that you’d like to see
featured in Advertising Matters please e-mail communications@reco.on.ca.

Sales Representative
Sales Representative
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Do you have any comments or inquiries about For the RECOrd newsletter? Please send them to: communications@reco.on.ca

Real Estate Council Of Ontario 
3250 Bloor Street West, Suite 600, East Tower, Toronto, Ontario M8X 2X9 
Tel: 416-207-4800 
Toll-Free: 1-800-245-6910 
Fax: 416-207-4820 

Disclaimer: While RECOmakes every effort to ensure that the information in this publication is current and accurate, RECO does not warrant or
guarantee that it will be free of errors. The information contained in this publication is not intended to cover all situations. It is general
information only and users/readers are encouraged to seek their own independent advice for particular fact situations. 

Insurance suspensions 

Each year, registrants are required to participate in
RECO’s mandatory insurance program. Registrants
who missed the Aug. 13 deadline will see their

registration suspended beginning Sept. 1, 2010. Those
suspensions will be published on RECO’s website that
same day. Copies of registration suspension notices will
be forwarded to the registrant’s broker of record and the
suspension will remain on the registrant’s permanent
record with RECO. 
If you have an overdue insurance payment, you can avoid
having your registration suspended effective September
1, 2010 by making your insurance payment immediately
online through MyWeb. Aside from allowing you to
make an instant payment, MyWeb provides an electronic
record of the date and time of your payment.
For more information, log on to MyWeb and click on the
Insurance tab to view insurance program documents,
detailed FAQs, or to make/confirm your payment.  
For specific questions you can e-mail RECO at
insurance@reco.on.ca

Ask the Registrar

No. If there is a change to any of the information
that was included in the registrant’s application
under Section 3, the registrant must notify the
Registrar, in writing, within five days after the
change takes place, explaining the nature of 
the change. 

E-mails are acceptable. AsktheRegistrar@reco.on.ca

See Regulation 567/05 Section 34 (1) 
of REBBA 2002 for details.

When I am renewing my application as a
salesperson or broker, I am required to disclose
certain information about myself, including
whether I am employed in any other occupation,
whether I’ve filed for bankruptcy, have unpaid
judgments or unpaid debts, or whether I’ve been
convicted of an offence under the law. What if
my situation changes? Can’t I just update that
information the next time I apply for renewal?

Q

A

We want to hear 
from YOU!

We’re looking for interesting story ideas on
commercial real estate to include in
future editions of For the RECOrd. 

• What commercial real estate topics would
you like to see covered in For the RECOrd?

• Are there any specific commercial real estate
trends you’d like to know more about?

Please e-mail your suggestions to 
communications@reco.on.ca


